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Welcome to Asheville, home to the 2016 NAADA Conference. 
Both North Carolina State University and Clemson University 
are excited to be the first two institutions in NAADA’s history to 
collaborate to bring you an amazing conference. As the plans for 
this conference have come together, it has been our goal to be 
an inspiring example of cooperation between sister land-grant 
institutions.  

Whether you are in development, alumni relations, 
communications, volunteer coordination, or a student 
professional, it is our hope that we will deliver professional 
development and educational programming that will enhance 
you personally and also motivate you to collaborate within your 
organizations. We want to challenge each of you to establish at 
least one “Collaboration Goal” for the upcoming year.

While you are here, our plan is to showcase the diversity and 
unity of agriculture in both North and South Carolina AND 
through sincere southern hospitality and generosity, inspire 
you to share aspects of this conference for years to come. Let’s 
collaborate in the Carolinas for Agriculture’s future!  

WELCOME

Sennah Honea,  
Conference Co-Chair

Kathy Kennel,  
Conference Co-Chair

• Provide a collaborative approach which inspires engagement, creativity, and innovation that is relevant 
across each professional area of NAADA

• Deliver thought-provoking and interactive programming to stimulate learning across all experience 
levels

• Empower professionals in all areas to apply relevant practices to expand their daily work which will 
increase overall success through collaboration and networking

2016 NAADA CONFERENCE GOALS
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ABOUT NAADA

MISSION STATEMENT
NAADA provides education, support and recognition for professionals and volunteers  

dedicated to expanding resources for advancing agriculture and related disciplines through  
land-grant and other colleges of agricultural sciences and partner programs.

VISION STATEMENT
NAADA will be the premier organization providing enhancement  

opportunities for advancement professionals in institutions of higher education  
associated with agricultural sciences and their related programs.
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CONFERENCE AGENDA
 

MONDAY, JUNE 20
9:30 a.m. -  8:00 p.m. Pre-Conference Trip to Clemson

 
TUESDAY, JUNE 21
8:30 - 9:30 a.m.  Executive Committee Meeting 
9:30 - 11:00 a.m.  Board Meeting
12:00 - 1:30 p.m.  Past President Luncheon (invitation only)
12:00 - 6:00 p.m.  Registration
4:15 - 5:00 p.m.  First Timers Meeting
5:00 - 5:30 p.m.  Track Networking Session
 Alumni
 Communications
 Development
 Student Professionals
 Volunteers
5:30 - 6:30 p.m.  Opening Reception
6:30 p.m.  Dinner and Keynote Speaker: Nancy Creamer, Distinguished Professor of Sustainable Agriculture and 
 Community Based Food Systems, NC State University

 
WEDNESDAY, JUNE 22
8:00 - 9:00 a.m.  Breakfast and Bickford Lecture: Donnie Smith, President and Chief Executive Officer, Tyson Foods
9:00 - 9:15 a.m.  Break
9:15 - 10:15 a.m.  Education Session 1
 Stewardship Synergy: Unique ideas for continual thanks
 The Living Legacy Project: Honoring the past, living the legacy 
 Corporate Donor Panel
 Bringing Home the Bacon: Pork & Cork Social - the beginning of a social scholarship fundraiser series
10:15 - 10:30 a.m. Break
10:30 - 11:30 a.m. Education Session 2
 The Garden Gala: Event fundraising as collaboration on a micro-scale
 Senior Development Roundtable
 Four Social Media Ideas that Actually Worked
 The Living Legacy Project: Honoring the past, living the legacy 
 Using LinkedIn as a Professional Tool
11:45 a.m. - 1:00 p.m. Lunch and Keynote Speaker: Benjamin Case, President, Case Consulting Services, Inc.
1:00 - 2:00 p.m.  Break (get ready to leave for the rest of the night)
2:15 - 5:00 p.m.  Educational Tours
 Biltmore West Side Ag Tour ($35)
 Burntshirt Vineyards – tasting and tour
 Sierra Nevada Brewery and Mountain Horticultural Crops Research & Extension Center – tasting and  
 tour
 The North Carolina Arboretum - Bonsai Exhibition Garden tour
5:30 - 8:30 p.m.  Spirit Night, Strawberry Hill USA, Chesnee, SC
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THURSDAY, JUNE 23

8:00 - 9:30 a.m.  Breakfast/Publications and Projects Awards Presentations and Annual Meeting
9:30 - 9:45 a.m.  Break
9:45 - 10:45 a.m.  Education Session 3
 Developing Fundraising Success
 Magic Moments: Significant statewide collaboration to raise the awareness of the importance of 
 agriculture
 Capitalizing on your University Brand: Collaborating with communications across the campus
10:45 - 11:00 a.m. Break
11:00 a.m. - 12:00 p.m. Beg, Borrow, and Steal Session
 Alumni
 Communications
 Development
 Student Professionals
 Volunteers
12:15 - 1:30 p.m.  2017 Conference Invitational Lunch
1:30 - 1:45 pm..  Break
1:45 - 2:45 p.m.  Education Session 4
 Telling Our Story: An integrated approach to advancing colleges and Extension programs
 Collaboration = Young Alumni and Student Programming Success 
 Stewardship Synergy: Unique ideas for continual thanks
 Comprehensive Charitable Planning... Creating a Win-Win Gifting Plan by Partnering with Your Donors' 
 Financial Advisors
2:45 - 3:00 p.m.  Break
3:00 - 4:00 p.m.  Education Session 5
 Build it and They Will Come
 Four Social Media Ideas that Actually Worked
 Synergy: Harnessing the power of creative collaboration toward enrollment growth
 Building A Strong Fundraising Platform Through Collaboration
4:00 - 5:30 p.m.  Break
5:30 - 6:30 p.m.  Reception
6:30 - 9:00 p.m.  Banquet and Awards Presentation

CONFERENCE AGENDA CONTINUED...
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KEYNOTE LECTURE 
Nancy Creamer, Distinguished 
Professor of Sustainable Agriculture 
and Community Based Food Systems, 
NC State University
Nancy Creamer is a Distinguished 
Professor of Sustainable Agriculture 
and Community Based Food Systems 
at NC State University, and Director of 
the Center for Environmental Farming 

Systems (CEFS). CEFS includes a 2000-acre sustainable and organic 
agriculture research, outreach, and teaching facility, and also 
has programs statewide in local food systems development.  She 
was a founding member of the International Society of Organic 
Agriculture Research and also a member of the Scientific Congress 
of Organic Agriculture Research, established by the Organic 
Farming Research Foundation. In 2009, She provided leadership 
for a statewide North Carolina initiative engaging many diverse 
sectors and partners resulting in a statewide action plan: From 
Farm to Fork, a Guide to Building North Carolina’s Sustainable 
Local Food Economy, and has spearheaded the development 
of many of the strategic initiatives identified in the report. Dr. 
Creamer was a member of the USDA Specialty Crops Advisory 
Committee, and has served as a consultant to the European 
Commission on funding and evaluation of European-wide organic 
agriculture research activities. She was appointed by the North 
Carolina Governor to the legislated NC Sustainable Local Foods 
Advisory Council in 2010, and was vice chair of the council through 
2013. In 2012, CEFS received one of the highest awards that 
USDA gives: the USDA Secretary’s Honor Award for “Assisting 
Rural Communities in Creating Prosperity so they are Self-
Sustaining, Repopulating, and Economically Thriving.”  Dr. Creamer 
was recently appointed as a founding Board member for the 
Foundation for Food and Agriculture Research which was allocated 
$200 million in the 2014 Farm Bill to support agricultural research.

BICKFORD LECTURE
Donnie Smith, President & CEO, 
Tyson Foods
Smiths’s enthusiasm for Tyson Foods is 
contagious among the company’s 113,000 
team members. Appointed to his role as 
president and CEO in 2009, his passion is 
the hallmark of his tenure at the company, 
which he joined in 1980. He guides Tyson 
Foods to be a company with a conscience, 

focused on feeding the world great, affordable food, while also 
making a positive difference in people’s lives.  

Through his career, Smith has worked to learn every angle of 
the Tyson Foods business. He joined Tyson, working in poultry 
operations for seven years in Tennessee before moving to the 
company’s headquarters in Springdale, Ark., where he started 
as a commodity buyer. He was named director of commodity 
purchasing in 1991 and during the next several years added 
complementary responsibilities to his management portfolio: 
logistics, purchasing and information systems in 2006; and 
engineering, food safety and quality assurance, and environmental 
health and safety in 2007. He moved into the company’s consumer 
products division in 2008 and was named senior group vice 
president of poultry and prepared foods in early 2009, the same 
year he was appointed as president and CEO.  

A native of Tennessee, Smith graduated from the University of 
Tennessee at Knoxville with a bachelor’s degree in animal science. 

KEYNOTE SPEAKERS
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ACCOMMODATIONS

RENAISSANCE ASHEVILLE HOTEL
31 Woodfin Street
Asheville, North Carolina 28801-3020
Phone: 800-468-3571

Room Rate: $159 plus tax
Room Block Deadline: May 20, 2016 
Group Name: NAADA

PARKING
The Renaissance Asheville Hotel offers complimentary on-site 
parking.

LOCAL AIRPORTS
Asheville Regional Airport
The Asheville Regional Airport (AVL) is only 20 minutes from 
the Renaissance Asheville Hotel.

Greenville Spartanburg International Airport
The Greenville Spartanburg International Airport (GSP) is 
located in Greer, South Carolina, and is about a 1-hour and 
15-minute drive to the Renaissance Asheville Hotel.
 
Charlotte Douglas International Airport
The Charlotte Douglas International Airport (CLT) is about a 
2-hour drive to the Renaissance Asheville Hotel.

KEYNOTE LECTURE 
Benjamin Case, President, Case 
Consulting Services, Inc.
Benjamin R. Case, President of Case 
Consulting Services, Inc. helps nonprofits 
raise more money by advising on 
strategic planning, fundraising, and 
communications. Case has served in 
the nonprofit sector for 37 years as 
an advancement professional, senior 
manager and leader. He formed Case 

Consulting Services, Inc., in 2001. His experience includes work 
with world-class institutions such as Duke University and the 
Metropolitan Opera, as well as being involved in the start-up of 
more than 10 successful nonprofits. He has worked for and been 
engaged by organizations that have raised over $3.7 billion and 
has been personally involved in the successful solicitation of over 
$1.1 billion dollars in gifts. He has done extensive presentations 
and trainings for non-profits, including writing and presenting 
a two-day conference on major gifts: ThinkBIG. Case is known 
for providing the “Tip ‘o The Morning…” to readers around the 
world. He has served on the Boards of Catawba College, Medical 
Ministry International, and the Charitable Trust Leadership Forum. 
He has been a featured speaker for many associations including 
Council for Advancement and Support of Education, Association 
of Fundraising Professionals, and State Policy Network. He and his 
wife Angela live in Great Falls, Virginia. They have been married 36 
years and have two grown children and one granddaughter.
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MONDAY, JUNE 20 | 9:30 a.m. - 8:00 p.m.

Pre-Conference Day in Clemson —  
Space is limited to 50 so reserve your space soon!

9:30-10:00 a.m. – Load bus in Asheville and travel to Clemson 

11:30 a.m. – Death Valley tour and lunch

Afternoon stops include the Sonoco Packaging and Design 
Institute, Watt Family Innovation Center, and Fort Hill with 
Clemson ice cream served along the way.

There will also be a driving tour of the Calhoun Field Research 
area, Madren Conference Center, Walker Golf Course, Life 
Sciences Facility, Biosystems Research Center/Greenhouses, and 
the President’s home.  

We will plan to have some time for shopping downtown Clemson 
and dinner will be on your own at the Esso Club.

We will return to Asheville around 8:00 p.m.

(Clemson is happy to make arrangements to pick up attendees
at the Greenville-Spartanburg airport if you would like to fly
into that airport on Sunday evening or Monday morning so you
can enjoy the day in Clemson. If you choose to stay in Clemson
on Sunday evening, we would recommend reservations at the
Hampton Inn 864-653-7744, 851 Tiger Boulevard, Clemson, SC
or the Courtyard by Marriott 864-654-8833, 201 Canoy Lane,
Clemson, SC. Please notify us as soon as possible so we can make
appropriate transportation arrangements.)

HIGHLIGHTS:
Death Valley is our first stop of the day. We will experience the 
most exciting 25 seconds in college football….rub Howard's Rock 
and run down the hill as the Clemson Tigers do every home 
game. What started out as a necessity has become tradition! 
Lunch will be served at the stadium.

The Sonoco Packaging and Design Institute was created to 
exploit the synergies that exist 
between the graphic communications 
and packaging science departments. 
It is the only university program 
in the country with this one-of-a-
kind multidisciplinary approach to 
packaging as a core competency.

The Watt Family Innovation Center utilizes state-of-the-
art information technology and special facilities to enable 
undergraduate and graduate students — from all Clemson 
colleges — to think ahead of the curve, develop their own ideas 
with support from faculty mentors, and connect to industry 
partners seeking new methods and solutions.

Fort Hill is the original home of John C. Calhoun. Calhoun’s 
daughter, Anna Maria married Thomas Green Clemson, who 
in 1888, bequeathed the Fort 
Hill plantation and cash to the 
state of South Carolina for the 
establishment of a scientific and 
agricultural college. He willed that 
Fort Hill “shall always be open for 
the inspection of visitors.”

PRE-CONFERENCE DAY IN CLEMSON 
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TUESDAY, JUNE 21 | 5:00 - 5:30 p.m.

TRACK NETWORKING SESSION 
Join colleagues by track area for an introduction and an 
opportunity to review conference details.

ALUMNI
COMMUNICATIONS
DEVELOPMENT
STUDENT PROFESSIONALS
VOLUNTEERS

EDUCATIONAL TRACK SESSION 1
WEDNESDAY, JUNE 22 | 9:15 - 10:15 a.m.

STEWARDSHIP SYNERGY: UNIQUE IDEAS FOR 
CONTINUAL THANKS
Carly Raska, Alumni and Donor Relations, University of Idaho 
College of Agricultural and Life Sciences
Tiffani Stubblefield, Management Assistant, University of Idaho 
College of Agricultural and Life Sciences
Tracks: Communications, Development; Student Professionals
We all know that the whole is much greater than the sum of its 
parts when it comes to thanking our stakeholders. The University 
of Idaho College of Agricultural and Life Sciences will share the 
unique partnerships and opportunities they’ve created in their 
respective stewardship plans to make sure internal and external 
partners are being thanked effectively and with greatest impact    
year round. Following the presentation, we will join in a group 
discussion and share other innovative stewardship ideas you can 
all bring to the table.

THE LIVING LEGACY PROJECT: HONORING THE 
PAST, LIVING THE LEGACY
Dylan VanBoxtel, Univeristy of Minnesota - Department of Plant 
Pathology 
Mary Buschette, Director of Alumni & Constituent Relations, 
Unviversity of Minnesota - College of Food, Agriculture, and 
Natural Resource Science
Tracks: Alumni; Communications; Volunteers
The Department of Plant Pathology at the University of 
Minnesota is one of the longest operating plant pathology 
departments in the world, with a vast breadth of famous 
alumni such as Norman Borlaug and E.C. Stakman. How do you 
leverage the history to successfully engage with a diverse base of 
alumni around the world when they’ve only received an annual 
newsletter? Through the Living Legacy project, a complete, 

digital departmental history that integrates social media, videos, 
photos, and other web-based content with various alumni 
events to capture stories and keep alumni actively engaged 
long after they graduate. Learn how the department partnered 
with the collegiate alumni relations unit and the university 
libraries to develop the concept and structure for the project. 
The collaboration involves current students, staff, and emeriti 
to organize and digitize mass amounts of photo, video, and 
written content. The effort extends to current alumni generating 
a constant and accurate stream of content through various 
crowdsourcing components where they add their story to the 
history, or help connect the historical gaps that exist. Current 
students also participate in communications efforts to display 
the bridge between the historical foundation and how that has 
led to current research advancements. Our goal is to foster a 
culture where students will want to contribute their information 
after they graduate and remain engaged and supportive alumni.

CORPORATE DONOR PANEL
Donnie Smith, President and Chief Executive Officer, Tyson Foods 
William Nelson, Retired President, CHS Foundation
Tracks: Alumni; Development
Gaining a donor’s perspective can prove invaluable to 
development professionals, especially when it comes to 
partnerships between companies and universities. The corporate 
panel educational session will feature two high-level executives 
who will share their background and experience to the 
decision-making process in funding decisions and working with 
advancement staff. Attend this session to learn what programs, 
proposals, and engagement opportunities are most valuable to 
corporate entities. You will gain great insight that will certainly 
strengthen corporate proposals and engagement in the future.

BRINGING HOME THE BACON: PORK & 
CORK SOCIAL - THE BEGINNING OF A SOCIAL 
SCHOLARSHIP FUNDRAISER SERIES
Amanda L. Martin, Student Recruitment & Alumni Relations 
Coordinator, College of Agriculture, Auburn University
Marlee Moore, Assistant Student Recruitment Coordinator, 
College of Agriculture, Auburn University 
Tracks: Alumni; Development; Volunteer
In the fall of 2015, the Auburn Agricultural Alumni Association 
launched the first of a series of social scholarship fundraisers. 
The first event, “Pork & Cork,” raised over $10,000 in 
scholarships for students in the College of Agriculture. The 
format of the event was to provide a relaxing fall evening 
to enjoy great food, drinks, and company on the grounds of 
Agriculture Heritage Park. Chefs created pork-based dishes (with 

EDUCATIONAL SESSIONS
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the option to order locally farm-raised pork from the Auburn 
University Meats Lab) complimented by drinks from local 
wineries, breweries, and distilleries. Future plans in the series 
include a “Farm to Table” dinner in June and a “Birds & Brews” 
social in October. Learn about the highlights of the event and 
information to help you in planning similar events with your own 
alumni and volunteer groups. Take away items will include: a 
budget plan, event launch planning timeline, donor letters and 
participant letters, participant checklists, and sample invitations.

EDUCATIONAL TRACK SESSION 2
WEDNESDAY, JUNE 22 | 10:30 - 11:30 a.m.

THE GARDEN GALA: EVENT FUNDRAISING AS 
COLLABORATION ON A MICRO SCALE
Tom Looney, Director of Advancement, University of Tennessee 
Institute of Agriculture
Juli Fields, Director of Development, State Botanical Garden of 
Georgia, University of Georgia
Lisa Stearns, Vice Chancellor of Marketing and Communications, 
University of Tennessee Institute of Agriculture
Tracks: Development
For many universities, its garden is the front porch connection 
with the local community. An annual gala or ball can solidify that 
connection while raising monetary and sentimental support, 
but is it worth the effort? Learn from the experiences of these 
institutions as each have built an annual fundraising garden 
event that has become a revenue stream and the pinnacle event 
among their respective communities. UGA has several decades 
of tradition behind its annual ball, which boasts a six-figure 
income, while UTIA’s gardens gala is less than five years old and 
still growing. Both universities understand the monumental 
commitment of time and effort that these events require. The 
flowers and décor aren’t the only things that need to be fresh 
and inviting. Each year requires creative thinking on the part of 
the organizers and development offices to avoid hosting ‘just 
another event’ soaking up hours of precious time. However, 
both can attest to the rewards and will share how relationships 
courted over cocktails or through sponsorships lead to long-
term support. Discover the magic of a garden event and ways to 
prevent the potential weeds and thorns from spoiling the fun.  

SENIOR DEVELOPMENT ROUNDTABLE
Tracks: Development
Back by popular demand! The roundtable is designed for 
senior-level development professionals with 10+ years of 
advancement experience to discuss trends and challenges 
facing our industry. Key topics will include talent management, 
managing expectations of administration, inspiring big ideas in 
your college, characteristics of top performers, donor retention, 
and much more. This will be an interactive discussion for chief 

development officers to exchange ideas and have a productive 
dialogue.  

FOUR SOCIAL MEDIA IDEAS THAT ACTUALLY 
WORKED
Jill Brown, External Relations, University of Nebraska-Lincoln 
Jennifer Shike, Director of Communicaitons and Marketing, 
University of Illinois
Kara Luedtke, Development Specialist, University of Wisconsin-
Madison
Naomi Knaub, Assistant Director of Alumni Relations, College of 
Agricultural Sciences, Penn State University
Tracks: Student Professionals; Volunteers
Social media is a moving target. One of our challenges at the 
university level is to figure out how to effectively use social 
media to advance our college’s recruiting and advancement 
efforts. How can we best harness the power of social media to 
optimize our efforts in student recruitment and engagement, 
development, alumni relations, and more for our colleges? Hear 
from four NAADA member institutions about four ideas that 
worked for their colleges to build a more powerful social media 
presence!

THE LIVING LEGACY PROJECT: HONORING THE 
PAST, LIVING THE LEGACY
Dylan VanBoxtel, Univeristy of Minnesota - Department of Plant 
Pathology 
Mary Buschette, Director of Alumni & Constituent Relations, 
Unviversity of Minnesota - College of Food, Agriculture, and 
Natural Resource Science
Tracks: Alumni; Communications; Volunteers
The Department of Plant Pathology at the University of 
Minnesota is one of the longest operating plant pathology 
departments in the world, with a vast breadth of famous 
alumni such as Norman Borlaug and E.C. Stakman. How do you 
leverage the history to successfully engage with a diverse base of 
alumni around the world when they’ve only received an annual 
newsletter? Through the Living Legacy project, a complete, 
digital departmental history that integrates social media, videos, 
photos, and other web-based content with various alumni 
events to capture stories and keep alumni actively engaged 
long after they graduate. Learn how the department partnered 
with the collegiate alumni relations unit and the university 
libraries to develop the concept and structure for the project. 
The collaboration involves current students, staff, and emeriti 
to organize and digitize mass amounts of photo, video, and 
written content. The effort extends to current alumni generating 
a constant and accurate stream of content through various 
crowdsourcing components where they add their story to the 
history, or help connect the historical gaps that exist. Current 
students also participate in communications efforts to display 



11

the bridge between the historical foundation and how that has 
led to current research advancements. Our goal is to foster a 
culture where students will want to contribute their information 
after they graduate and remain engaged and supportive alumni.

USING LINKEDIN AS A PROFESSIONAL TOOL
Tracee Murph, Coordinator of Alumni Relations, Texas Tech 
University
Tracks: Alumni; Student Professionals
Join us for a discussion about our role on LinkedIn as an alumni 
and/or student professional. The session will include sharing 
practical applications for LinkedIn as a networking and career 
development tool and how to facilitate a connection between 
your students and alumni as well as employers in the industry to 
strengthen your outreach efforts.

EDUCATIONAL TRACK SESSION 3
THURSDAY, JUNE 23 | 9:45 - 10:45 a.m.

DEVELOPING FUNDRAISING SUCCESS 
Ben Case, President, Case Consulting Services, Inc.
Tracks: Development
We will focus on developing fundraising plans and strategies 
(including campaigns) and ideas for measuring individual and 
organizational progress and success.

MAGIC MOMENTS: SIGNIFICANT STATEWIDE 
COLLABORATION TO RAISE THE AWARENESS OF 
THE IMPORTANCE OF AGRICULTURE
Lisa Stearns, Vice Chancellor of Marketing and Communications, 
University of Tennessee Institute of Agriculture
Keith Barber, Vice Chancellor of Institutional Advancement, 
University of Tennessee Institute of Agriculture
Tracks: Communications
There are moments that make up a life. Some simple. Others 
extraordinary. It’s these moments that transcend the ordinary 
to touch our hearts and bring us together, connect us to nature 
and our roots while making us feel alive. It is these moments of 
connection with agriculture that we call our “magic moments.”  
This is the genesis of a statewide campaign called TN Magic 
Moments, because there is no magic without ag. You’ll learn 
how this effort provides a platform to bring the agricultural 
message to non-agriculturalists through a grass roots awareness 
campaign using speaking engagements and social media. The 
session will examine the unique challenges and advantages that 
arise from collaborating closely with government and businesses, 
traditional and non-traditional ag groups, and end-users of all 
ages. This will be an in-depth look at a ground-up approach to 
branding, marketing, social media engagement, and empowering 
followers to expand the message. 

CAPITALIZING ON YOUR UNIVERSITY BRAND: 
COLLABORATING WITH COMMUNICATIONS 
ACROSS THE CAMPUS
Kirby Player, Director of College Relations, College of Agriculture, 
Forestry and Life Sciences, Clemson University 
Michele Cauley, Sr. Director, Marketing and Communications, 
Clemson University Advancement - Development and Alumni 
Relations
Tracks: Alumni; Communications; Development; Student 
Professionals; Volunteers
All aspects of advancement must constantly brand their 
programs. In the midst of squeezed budgets it is often 
challenging to devote the amount of dollars needed to meet 
this need. Resources, ideas, and collaborating professionals are 
just across the campus. This session will explore how our college 
advancement units can utilize other marketing resources on the 
campus to create a synergistic relationship for everyone involved 
in the process.

THURSDAY, JUNE 23
11:00 a.m. - 12:00 p.m.

BEG, BORROW, AND STEAL SESSION 
ALUMNI
COMMUNICATIONS
DEVELOPMENT
STUDENT PROFESSIONALS
VOLUNTEERS

EDUCATIONAL TRACK SESSION 4
THURSDAY, JUNE 23 | 1:45 - 2:45 p.m.

TELLING OUR STORY: AN INTEGRATED APPROACH 
TO ADVANCING COLLEGES AND EXTENSION 
PROGRAMS
Catherine Dehdashti, Public Relations Manager, University of 
Minnesota Extension
Lauren Vath, Director of Advancement Communications, 
University of Tennessee Institute of Agriculture
Steve Wald, Communications Director, University of Illinois 
Extension
Barbara Petty, Extension Professor, University of Idaho
Tracks: Alumni; Communications; Development
Cooperative Extension systems (or units) at land-grant 
universities reach millions of people each year, including 
many who fall outside the audiences traditionally targeted by 
communications, marketing, and development professionals 
working for agricultural colleges. This panel will explore 
opportunities and share success stories of how a more 
integrated approach to planning and communicating can 
advance the mission and bottom line of colleges and Extension. 
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Learn how to reach diverse audiences to get your story into 
more urban areas. Discover ways to connect donors directly 
with those they are impacting through video, stories, and social 
media. Learn how to create service-learning opportunities that 
will impact your community, donors, and students. The panel 
will also discuss how to help your university proudly claim and 
promote Extension stories to increase public awareness.

COLLABORATION = YOUNG ALUMNI AND 
STUDENT PROGRAMMING SUCCESS
Jamie Lucero, Director of Alumni Relations, Virginia Tech College 
of Agriculture and Life Sciences
Rose Jeter, Young Alumni Programming Chair, Virginia Tech 
College of Agriculture and Life Sciences Alumni Organization
Tracks: Alumni; Communications; Development
The Virginia Tech College of Agriculture and Life Sciences Alumni 
Organization established the Young Alumni Programming 
Committee in 2013 to focus on programming for students to 
help bridge the gap between their time on campus as alumni-
in-residence and how they can be involved as young alumni.  
They annually collaborate with the college’s academic programs 
and communications and marketing offices and the university’s 
career services, student services, and alumni relations offices 
to engage students. The alumni relations director and the 
young alumni programming chair will share best practices 
to illustrate how they have leveraged these relationships to 
program networking, career choices, and celebratory events for 
undergraduate and graduate students in the college. Alumni 
volunteers are involved in every aspect of the planning and 
implementation so volunteer engagement will be discussed as 
well. Join us for an open discussion to share best practices of 
how collaboration helps build our young alumni programs.

STEWARDSHIP SYNERGY: UNIQUE IDEAS FOR 
CONTINUAL THANKS
Carly Raska, Alumni and Donor Relations, University of Idaho College 
of Agricultural and Life Sciences 
Tiffani Stubblefield, Management Assistant, University of Idaho 
College of Agricultural and Life Sciences
Tracks: Communications; Development; Student Professionals
We all know that the whole is much greater than the sum of its 
parts when it comes to thanking our stakeholders. The University 
of Idaho College of Agricultural and Life Sciences will share the 
unique partnerships and opportunities they’ve created in their 
respective stewardship plans to make sure internal and external 
partners are being thanked effectively and with greatest impact    
year round. Following the presentation, we will join in a group 
discussion and share other innovative stewardship ideas you can 
all bring to the table.

COMPREHENSIVE CHARITABLE PLANNING… 
CREATING A WIN-WIN GIFTING PLAN BY 
PARTNERING WITH YOUR DONORS’ FINANCIAL 
ADVISORS
Kevin Fringer, President and Founder, CFS Sports Group
Tracks: Communications; Development; Student Professionals
Discover how a donor can balance the immediate needs 
of a charity while at the same time maintain a high level of 
financial security. Fringer will look at the charity/donor/advisor 
relationship and discuss a variety of methods to create a win-win 
charitable giving plan. 
A few topics to be discussed include:

• The Big Elephant in the Room
• Wealth Replacement
• Short-Term vs. Long-Term Options

EDUCATIONAL TRACK SESSION 5
THURSDAY, JUNE 23 | 3:00 - 4:00 p.m.

BUILD IT AND THEY WILL COME
Hayley Cook, Coordinator, Alumni Relations and Events; Iowa 
State University College of Agricultural and Life Sciences
Tracks: Alumni; Student Professionals; Volunteers
Every institution has a story of greatness. Who better to share 
that story than the young alumni who helped create that story? 
In January of 2014, Iowa State University’s College of Agriculture 
and Life Sciences (CALS) launched its young alumni program, 
Curtiss League of Awesomeness. The program, created to be an 
exclusive group among CALS young professionals, has grown 65 
percent in two years. Curtiss League members have been key to 
the success of strategic college goals in the areas of recruitment, 
advocacy and awareness. Join this discussion to learn how this 
jointly administered program between CALS Alumni Relations 
and Student Services has been key to student recruitment, 
alumni engagement and college communication efforts. The 
discussion will include the strategy behind the creation of Curtiss 
League, and the surprising benefits and challenges of managing 
a high-contact young alumni program.

FOUR SOCIAL MEDIA IDEAS THAT ACTUALLY 
WORKED
Jill Brown, External Relations, University of Nebraska-Lincoln
Jennifer Shike, Director of Communications and Marketing, 
University of Illinois
Kara Luedtke, Development Specialist, University of Wisconsin-
Madison
Naomi Knaub, Assistant Director of Alumni Relations, Penn State 
University
Tracks: Communications
Social media is a moving target. One of our challenges at the 
university level is to figure out how to effectively use social 
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media to advance our college’s recruiting and advancement 
efforts. How can we best harness the power of social media to 
optimize our efforts in student recruitment and engagement, 
development, alumni relations, and more for our colleges? Hear 
from four NAADA member institutions about four ideas that 
worked for their colleges to build a more powerful social media 
presence!

SYNERGY: HARNESSING THE POWER OF CREATIVE 
COLLABORATION TOWARD ENROLLMENT 
GROWTH
Paulette House, Assistant Director of Recruitment, University of 
Idaho College of Agricultural and Life Sciences
Tracks: Student Professionals
Learn how the University of Idaho College of Agricultural and 
Life Sciences took their high school recruitment methods to a 
new level by creating a powerful mix of sophisticated research 
and equipment, inspirational alumni and current students, 
and science standard support for teachers. Innovative labs are 
a unique and comprehensive presentation that engages high 
school classrooms statewide. Through a series of hands-on 
activities demonstrating agricultural concepts and equipment 
and materials not easily accessible to teachers, students 
experience a preview of cutting edge research areas within 
the college and potential career paths facilitated by current 
students and alumni. Discover how strategic collaboration 
among faculty, students, alumni, employers, and recruitment 
can create mutually beneficial relationships and increase 
enrollment. Participants can expect hands-on activities during 
this session.

BUILDING A STRONG FUNDRAISING PLATFORM 
THROUGH COLLABORATION
Patton McDowell, President, PMA Consulting, LLC
Tracks: Communications; Development
While you’re often evaluated by your individual productivity as a 
development professional, the most successful fundraisers have 
found creative and practical ways to utilize key collaborations 
that maximize their effectiveness while assuring even greater 
efficiency. McDowell will explore five critical partnerships that 
should be evaluated and enhanced, and lead an interactive 
discussion of best-practices represented across the country.  
Collaborations that will be explored include the relationship 
with you advisory and governance boards; the alliance 
with the “administration”: deans, VP’s, Presidents, Provosts 
and Chancellors; the partnership with faculty & staff; the 
engagement of alumni and donors; and the connections 
through your on-campus development colleagues. Each 
collaborative relationship will be discussed with an emphasis on 
practical ideas that can be quickly applied to your development 
program

SPIRIT NIGHT  

WEDNESDAY, JUNE 22 | 5:30 - 8:30 p.m.
Wear your school colors and enjoy an evening of fun at 
Strawberry Hill USA in Chesnee, SC. Strawberry Hill USA is owned 
and operated by James Cooley whose love of farming began 
as a toddler. He inherited Cooley Brothers Peach Farm from his 
father Gene Cooley and began seeking innovative ways to grow 
his business. In 1995, James introduced six acres of strawberries 
to the family peach farm; today he has 110 acres – the largest 
strawberry farm in South Carolina.

James is a hands-on farmer who strives from perfection and 100% 
customer satisfaction. His wife Kathi and sister Jeannie are integral 
parts of the operation along with Bethani, the Cooley’s youngest 
daughter, who is a 2012 graduate of Clemson University and 
works full-time as the AgriTourism Coordinator at the farm.

We look forward to an evening of fun on the farm, great southern 
food and entertainment by Clemson alum Doug McCormick who 
is an artist-to-watch in country music. With his powerful vocal 
delivery, straight from the heart songwriting, and energetic live 
performances, this small town South Carolina native’s music offers 
a unique marriage of traditional country and the modern styles of 
today.
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SIERRA NEVADA BREWERY AND 
MOUNTAIN HORTICULTURAL CROPS 
RESEARCH & EXTENSION CENTER
(40- 50-PERSON MAX)

Sierra Nevada brewed their first 
batch of beer in 1980 in Chico, 
California, the lush forests of 
North Carolina far from their 
minds. Today you can venture 
inside their Mills River brewery 
to trace their history as a craft 
beer pioneer and see first-hand their drive to make flavorful 
beer the status quo. The Mountain Horticultural Crops Research 
& Extension Center is located adjacent to the Sierra Nevada 
Brewery in the southern Appalachian mountains of western 
North Carolina. Approximately 40 faculty and staff from the NC 
State University College of Agriculture and Life Sciences and the 
College of Natural Resources conduct research and extension 
programs here. 

BURNTSHIRT VINEYARDS – TASTING AND 
TOUR 
(50-PERSON MAX)

Voted North Carolina’s 
Winery of the Year, 
Burntshirt Vineyards 
started primarily as a 
grape-growing operation 
and evolved into the idea 
of a winery when owners 
Lemuel and Sandra Oates, recognizing the quality of their fruit 
and the opportunity to be a part of the thriving North Carolina 
wine industry, decided to embark on production of their own 
premium, estate wines. The 10,440-square-foot winery includes 
a crush pad where freshly-picked grapes will be brought directly 
from the vineyards as soon as they are harvested in the fall. 
The winery also contains a laboratory to conduct tests on 
grapes prior to harvest and then later as the wine goes through 
fermentation to ensure product quality.    

THE NORTH CAROLINA ARBORETUM - 
BONSAI EXHIBITION GARDEN 
(40-PERSON MAX)

Nestled in one of the most 
botanically diverse and beautiful 
natural settings in America, The 
North Carolina Arboretum contains 
65 acres of cultivated gardens that 
delight the senses, pay tribute to the 
region’s rich cultural heritage and 

reinforce the importance of plants to our world. Strolling through 
the Arboretum’s gardens is a perfect way to reconnect with 
nature in a peaceful setting. We will explore one of the finest, 
most unique bonsai collections in the United States. These trees 
may seem small in size but they have a big impact in the world of 
horticulture and art. Established in 2005, the Arboretum’s Bonsai 
Exhibition Garden is a world renowned garden that can host up 
to 50 bonsai specimens at a time. Represented are traditional 
Asian bonsai subjects such as Japanese maple and Chinese elm, 
tropical plants such as willow-leaf fig and bougainvillea, and 

American species such as bald cypress and limber pine.

BILTMORE WEST SIDE AG TOUR
(40-PERSON MAX) 

WEST SIDE AG TOUR:
Take a motor coach tour to 
Biltmore’s West Side to learn about 
our agricultural programs. The 90 
minute tour includes discussion 
about forestry and the vineyards, 

and stops at Alta Vista (beef and lamb), Long Valley (mushrooms 
and canola), and our field-to-table gardens (fruits and veggies).
FEE: $35 per person (Please note that this fee does 
not include a tour of the Biltmore House)

EDUCATIONAL TOURS
WEDNESDAY, JUNE 22 | 2:30 - 5:00 p.m.
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2016 NAADA CONFERENCE REGISTRATION FORM
JUNE 20-24, 2016 | ASHEVILLE, NORTH CAROLINA

Fill out a separate form (or copy) for each registrant. Please print clearly. You can also register online at  
www.naada.org. The early registration deadline is May 20, 2016.  

First name:  ______________________________________________ Last name: _____________________________________________________
Institution/company: _____________________________________________________________________________________________________
The following address is (check one):  r  home r  business
Mailing address: ____________________________________________________ City: ________________________________________________
State: _________________ ZIP: ________________________________________ Phone: ______________________________________________
E-mail: ____________________________________________________________  Fax:  ________________________________________________

Pre-Conference Activities (Monday, June 20):
       r Pre-Conference Trip to Clemson

Which Conference Education Tour do you plan to attend? (See p. 14)
        r Biltmore West Side Ag - $35
        r Burntshirt Vineyards - no fee
        r Sierra Nevada Brewery & Mountain Horticultural - no fee
        r North Carolina Arboretum - no fee

Do you have any special dietary considerations (vegetarian or food allergies)? 
   r   No           r   Vegetarian              r  Gluten-Free              r  Vegan
Other:___________________________

Full conference registration fees:
 Member Nonmember
Professionals (early) r  $540   r $645
On or before May 20
Professionals (regular) r  $640   r $745 
After May 20
Volunteer/Students (early) r $515   r $540
On or before May 20
Volunteer/Students (regular) r $615   r $640 
After May 20 

Method of payment:   r Check enclosed (made payable to NAADA) 
   P.O. number _______________________      
   r Visa/MasterCard           r AmEx      
 If paying by credit card, all of the following fields are required:
Card Number: ____________________________________________________________ Security code: __________ Exp. Date:________________
Name on card (please print): _____________________________________ Cardholder signature: _________________________________________
Cardholder phone: _____________________________________ 
Billing Address:    r same as mailing address listed above.  
If different than above, Street Address: ________________________________________________________________________________________
Billing Address City/State/Zip: _______________________________________________________________________________________________

REGISTRATION INFORMATION
Fees: The full conference registration fee includes educational tours; Tuesday 
breakfast, lunch, and dinner; Wednesday breakfast, lunch, and Spirit Night dinner; 
Thursday breakfast, lunch, and awards banquet; all breaks and conference materials.

NAADA Conference Cancellation policy: A cancellation charge of $50 will apply if you 
cancel before May 20, 2016. Cancel May 20–May 31 and receive a 50 percent refund. 
No refunds will be given after May 31, 2016. Notices of cancellation must be faxed to 
the NAADA office at 651-290-2266. No-shows will be billed. No phone registrations, 
please.

Hotel accommodations are NOT included in the registration fees. Hotel reservations 
must be made no later than May 20, 2016, at the Renaissance Asheville Hotel. Call 
800-468-3571.

Per standard by the Payment Card Industry, NAADA has met the requirements of the 
Payment Card Industry-Data Security Standards (PCI-DSS). We cannot accept credit 
card information via email.

For questions, please contact the NAADA office at 651-203-7246 or at info@naada.org. 

 
fin. 

(For office use only) 

initials
date

CK/CC
amt. paid

bal. due

Mail or fax with payment to the NAADA office:
1000 Westgate Dr., Ste. 252 | St. Paul, MN 55114
p. 651-203-7246  |  f. 651-290-2266 |or register online at www.naada.org

 
      r  This is my first NAADA conference        
      r  I would like to be a NAADA Buddy 
      r  I would like more information on exhibiting
  Number of years in the profession: _______

The primary advancement area I most closely associate with:
      r Alumni professional       r Communications professional               
      r Development professional       r Student professional
      r Volunteer       r College/University Administrator        
      r Dean       r Other
List other areas in which you work if one advancement area doesn’t fully 
encompass your position: ______________________________________

Grand Total: $ __________

Due to PCI Compliance, please do NOT provide any credit card information via email. Call or fax it in only.

If paying by credit card, all fields below are required. Note: Full payment 
must accompany order to reserve your space.
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2016 NAADA CONFERENCE GUEST REGISTRATION FORM
JUNE 20-24, 2016 | ASHEVILLE, NORTH CAROLINA
Please print clearly.  The early registration deadline is May 20, 2016. You can also register online at www.naada.org.

(Guest) First name:  ________________________________________ Last name: _____________________________________________________
Institution/company: _____________________________________________________________________________________________________

The following address is (check one):  r home  r business
Mailing address: ____________________________________________________ City: ________________________________________________
State: _________________ Zip: ________________________________________ Phone: ______________________________________________
E-mail: ____________________________________________________________  Fax:  ________________________________________________

Additional Guests (include first and last name):
1. _____________________________________________________________________________________________________________________
2.  _____________________________________________________________________________________________________________________
3. _____________________________________________________________________________________________________________________

Activities and Meal Options
Pre-Conference Activities (Monday, June 20):
  r Pre-Conference Trip to Clemson - no fee

Tours (choose one):
       r Biltmore West Side Ag - $35
       r Burntshirt Vineyards - $10
       r Sierra Nevada Brewery & Mountain Horticultural - $10
       r North Carolina Arboretum - $10

    
Meals (choose all that apply):

   r Tuesday Dinner and Keynote Speaker – $45
   r Wednesday Breakfast (Bickford Lecture) – $25
   r Wednesday Lunch – $30
   r  Wednesday Dinner (Spirit Night) – $60
   r Thursday Breakfast – $25
   r Thursday Invitational Lunch – $30  
   r Thursday Awards Banquet – $60

Method of payment:     r   Check enclosed (made payable to NAADA) 
      P.O. number _______________________          r   Visa/MasterCard          r   AmEx  
If paying by credit card, all of the following fields are required:
Card Number:__________________________________________________________________ Security code: __________ Exp. Date:___________
Name on card (please print): _____________________________________ Cardholder signature: _________________________________________
Cardholder phone: _____________________________________ Billing Address: ______________________________________________________

# of Guests 
Attending

____

____
____
____
____

____
____
____
____
____
____
____
____

Sub-Total

________

________
________
________
________

________
________
________
________
________
________
________
________

REGISTRATION INFORMATION
Hotel accommodations are NOT included in the 

registration fees. Hotel reservations must be made 

no later than May 20, 2016 at the Renaissance 

Asheville Hotel. Call 800-468-3571.

NAADA Conference Cancellation policy: A 

cancellation charge of $50 will apply if you cancel 

before May 20, 2016. Cancel May 20–May 31 

and receive a 50 percent refund. No refunds 

will be given after May 31, 2016. Notices of 

cancellation must be faxed to the NAADA office at 

651-290-2266. No-shows will be billed. No phone 

registrations, please.

Mail or fax with payment to the NAADA office:
1000 Westgate Dr., Ste. 252 | St. Paul, MN 55114
p. 651-203-7246  |  f. 651-290-2266 |or register online at www.naada.org

 
fin. 

(For office use only) 

initials
date

CK/CC
amt. paid

bal. due

Grand Total: $ __________

Due to PCI Compliance, please do NOT provide any credit card information via email. Call or fax it in only.

If paying by credit card, all fields below are required.  
Note: Full payment must accompany order to reserve your space.

Do your guests have any special dietary considerations  
(vegetarian or food allergies)?         r No           r  Vegetarian             r Gluten-Free             r Vegan            r  Other:________________________


